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Background information on proposed project 

 The project is designed to increase 

competition on the coastal regions.

 Through the upgrade of Cocoa 

Beach’s web presence will be 

competitive.

 The object is increasing site 

engagement and web traffic 

 Thus, leading to increased ADR 

(supply and demand).



Significance of the project

 The project will ensure the websites have 

visually appealing.

 The designing will make it integrative.

 Thus, gaining competitive advantage for 

Florida beach destination vacations. 

 Most researchers engages on online platform 

before travelling.

 Also, booking online represents 82 %.

 Comparisons with other competitor will help 

the company learn tourists experiences.



Cont…

 The integration of appealing video makes the beach 

more attractive to tourism.

 For instance, the video can demonstrate peninsular 

location with white sand stretch and crystal-clear 

watered beach.

 The integration of known Clearwater Aquarium in 

the video.

 Also, capturing the Downtown St. Petersburg 

culture, including the Dali Museum.

 More information on plethora with photos to be 

captured in the video.



Cocoa Beach sites 

 Ensure the Google results is maintained with 

various groups of tourisms. 

 The top search should have background coverage of 

the beach designed in a simple manner as part of the 

home page.

 The site to be managed by travel agency responsible 

for collecting hotel fee and other booking services 

around Cocoa Beach . 

 Also, a static background to be captured on the 

website as the second search.

 The background has to portray the beach and the 

rising sunshine.



Cont…

 Further, the first page has to show visitors that the 

beach is the center of commerce. 

 The home page should be attractive to the viewers, 

especially those who not experienced such 

environment. 

 The Florida Space Coast office are responsible for 

maintaining the tourism activities.



Work to do

 The selected of URL is based its ability to boost the 

tourism activities of Cocoa Beach. 

 Make it easy for the visitors to access the link and ensure 

there is consistency in experience. 

 Capture all the features that are essential for the beach to 

be on the same page.

 Thus, beaches are the primary focus of tourism centers, 

which should be design in a more appealing way.



Cont…

 Research should be conduct on web designing and 

professional photographing. 

 The photos need to be regularly updated on the 

site.

 Also, the desired images can be added to the site to 

make it more appealing..

 All the compelling and attractive coastal sites 

should be integrated on the website.



Cont…

 The project will be supported by the budget of 2022 of Brevard County.

 The money is meant to boost the tourism industry in the region.

 However, the pandemic has affected the tourism sectors with low tax collection 

in 2020 and 2021 (Wijayanti et al., 2015).

 The current state indicate that the recorded revenue collected is above that of 

2019 by $16M.

 The cost of professional web designing is approximately $25,000, which 

covers the most basic features.

 The other amount will cater for photography taking.



The Numbers – Audience and Expectations

 The target audience are families who are interested in 

taking vacation in the Florida beaches.

 Children and adults are target for the project as they all 

search using online platform.

 The number of visitor in the region is projected to be 

31.7 million (Wijayanti et al., 2015).

 Every year, Cocoa Beach receives over 3 million 

visitors which is below that of St. Pete/Clearwater.



Cont…

 Enhancing SEO and conversion will depend on the experiences of the website. 

 The primary target is ensuring the company get equal number of visitors like 

those of St Pete Clearwater

 The number would represent an increment of 15 percent tourists (Wijayanti et 

al., 2015). 

 The application of conservative number reflects the growth of tourism industry. 
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