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Corporate social responsibility is one of the primary organizational goals which acts to 

strengthen the relationship between the company and its environment, including the community 

and the public.  Its development has come from it being a mere organizational policy to an 

international regulation which requires that a company engages in some activity that positively 

contributes to the community. It has, however, been established that CSR positively improves 

human resource management. 

The success of most organizations is dependent on the competence and talent that is 

displayed by its employees. However, most of the highly specialized and talented individuals are 

always in high demand by various competing organizations. It, therefore, becomes essential that 

the management markets their organizations through undertaking CSR projects that are aimed at 

empowering the community around it, thus becoming a center of attraction of the top talents 

within its region (Lis, 2012). It has been established that most of the highly skilled workers 

would get attracted to working with companies with outstanding CSR. 

Congruently, CSR will have a positive contribution to sustainable human resource 

management in an organization, thus creating a productive working environment that will further 

attract more job seekers. It will also become an employer of choice since CSR will maintain its 

organizational profile in the market. Therefore, organizations must take to engaging in several 

charitable, philanthropic, volunteering, and various activities that are meant to impact on the 

community (Lis, 2012). As a result, the organization will develop positive public relations that 

will enhance its ability also to command the market. CSR also helps an organization to create 

and market its brand name, thus improving its status within the economy and potentially 

increasing its sales. 
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` Conclusively, corporate social responsibility enhances an organization’s human resource 

management. It makes the organization to improve its public relations and profile within the 

market, thus becoming attractive to top talent within the industry. It also makes the company 

attract more job seekers who would finally produce their best since they want to associate with 

the success and pride of the organization. 
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